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One of the victims of the global economic crisis is one
that you might not expect: the American daily newspa-
per. A web search “fall of american newspapers” will
turn up immediate results of news articles and blog
posts documenting falling circulation, lower ad revenue,
reporter layoffs, and impending closure. The New York
Times is mortgaging its headquarters in Times Square
to stay afloat while the Chicago Tribune has gone un-
derwater. The venerable Christian Science Monitor was
forced to end daily printed circulation and go online
only.

However, the current economic crisis only acceler-
ated this problem. The real origin of this newspaper cri-
sis is the internet. Newspapers increasingly lost sub-
scribers to internet news and blogs. Why subscribe to a
newspaper when it is free to look at a website? Why
wait 24 hours for news that will be 6 hours old when it
arrives when a website or blog will have it immediate-
ly? American newspapers have been unable to answer
these questions and have been forced to go online in or-
der to hold onto their readership and advertising.

But competition from online news sources and blogs
has only been a part of the problem. Perhaps the larg-
est blow to American newspapers has been the popu-
larity of Craigslist. American newspapers used to gain a
large portion of their revenue from individuals running
classified ads and personal ads. However, Craigslist has
replaced newspapers as the place to run classified ads
by offering the same service with more control for free
(except for employment ads, which are not free). If
someone is looking to buy a used TV, sell a car, or find
an apartment, the internet, not the newspaper, has be-
come the first place to try.

In general, the way Americans get their news and
share information has increasing become focused
around the internet, creating fallout in its wake that is
sinking newspaper after newspaper. I often wonder if
Japanese newspapers are having the same problems. In
the US, the change to the internet is overall seen as be-
ing very convenient, but there is also a major concern
that this trend will lead a vacuum of vigilant reporting
that blogs and online only news outlets might be able to
fill.
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